
Supplier CSR / Sustainability Requirements

”Jurczak” Jacek Jurczak Production-Commercial-Service Company has The Code of Ethics

which defines the principles, rules of conduct and values to be followed in interpersonal and

business relationships, as well as in protecting the Company’s propertyand positive image.

COMMON VALUES OF PPHU JURCZAK Jacek Jurczak

Commitment 
We are fully committed to each and every project and the success of our Clients is our greatest 
satisfaction. 

Respect
We require trust, honesty and mutual respect both from ourselves and from others. 

Quality 
We always maintain high quality standards in all of our activities. 

Professionalism
We continually upgrade our qualifications and are willing to share experience. 

Effectiveness
We are ambitious and consistent in striving to achieve our goals. 

Responsibility 
We take full responsibility for our work and environment in which we operate. 

Equality 
We comply of the Universal Declaration of Human Rights and Fundamental Principles of the 
International Labour Organization.

Relations 
We do not accept any form of mobbing: insulting, humiliation, discrediting, slandering or 
intimidation of others and any form of sexual harassment.

Communication 
We strive to communicate precisely and unambiguously.



PPHU  „JURCZAK”  Jacek  Jurczak  Company  require  from  our  Suppliers  and

Subcontractors to adhere to similar standards and conduct business in an ethical manner,

consistent with the values and principles of corporate social responsibility and sustainable

development.

Our Company cooperate with Suppliers and Subcontractors which:

• comply with the best practices of business conduct

• conduct and expand its business in harmony with the natural and social environment

• adhere to the principles of fair competition

• do not tolerate illicit financial benefits, any forms of extortion, forcing or corruption, facilitating 

payments, money laundering, as well as financing of terrorism, etc.

Our Company chooses Suppliers and Contractors according to free 
market criteria, i.e.:

• attractiveness of prices

• quality of goods and services

• adjustment to expectations and needs

• reliability and professionalism

• compliance with the law and regulations in force.


